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What’s it worth?

$3.7 trillion 

Awards and Scholarships Season Opens 

In this issue of the Journal, the Institute announces three 
important industry opportunities: see pages 42–43 for 
details of the 2008 Australia and New Zealand Insurance 
Industry Awards, the Aon Re Scholarship and the 
Benfield-Link Scholarship.

The big picture: world insurance premiums (life and 
non-life) totalled $3.7 trillion according to Swiss Re. 

Blair Advises Zurich

Zurich Financial Services has appointed 
former British Prime Minister Tony Blair as an 
advisor to its chief executive James Schiro, 
the UK-based Guardian reports. Mr Blair has 
also joined US investment bank JP Morgan. 

According to the report, Zurich commented that Tony Blair 
will provide guidance on “developments and trends in the 
international political environment with a particular focus on 
climate change”.

Movers and Shakers

 +2%
The superannuation funds industry is a notable 
absence from economic forecaster IBIS’s list of 
movers and shakers for 2008. Uranium mining 
tops the list but superannuation funds, while set 
to grow, don’t quite reach the same heights. IBIS 
comment that the Australian economy has been 
“going gangbusters” for some time now with 
only one year registering growth below two per 
cent since 1993 (the year 2001). 

Almost half of all workers 
aren’t ready to retire, 
according to the new AXA 
Retirement Ready Index. 

Hardly surprising, considering 35 per 
cent of working Australians have never 
reviewed their retirement plans and 
only 33 per cent know the amount of 
their future retirement income. Other 
findings include:

¤ �Retirement country: the Index 
also found that Australia is the 
most popular country to live in 
twenty years from now, according 
to both working and retired people 
surveyed globally.

¤ �Spending the inheritance: many 
more Australians are rethinking 
spending the inheritance and are 
now maintaining their savings to 
pass on to their heirs (54 per cent 
– compared with only 24 per cent 
in 2006). This was ascribed to high 
interest rates and increasing prices 
of basics such as food and petrol.

¤ �Old as you feel: Working Australians 
believe they will work in a paid job 
until age 67 and don’t believe old 
age hits until age 74. On the other 
hand, people who are already retired 
don’t believe old age sets in until 
they hit eighty.
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Training/Development and 
Interesting Work Top Tomorrow’s 
Workplace Requirements

32,000
The survey (analysing almost 32,000 
responses) also found people wanted 
personal life and career balance/work 
flexibility (93 per cent), good people 
to report to (ninety per cent) and 
opportunities for advancement (89 
per cent).

Company-paid training and 
development was the most attractive 
non-cash benefit a graduate recruiter 
can offer a new graduate (76 per 
cent). Money is still important – 
receiving a salary comparable with 
other organisations is also 
a consideration.

The Year Ahead

 08
The industry is headed for 
one of its best underwriting 
performances in the past 
eighty years, predicts the 
Insurance Information 
Institute (III).

This is a result of “continuing respite in 
catastrophe losses in 2007 combined 
with strong performance in virtually 
all major lines of property/casualty”. 
The III’s analysts expect the industry’s 
profitability to continue this year 
although they expect an underwriting 
performance that will generate 
“moderately smaller underwriting 
profit”. However, premium growth is 
predicted to be below expectations.

They explain the paradox of strong 
profits combined with stagnant 
premium growth by citing the cyclical 
nature of property/casualty and that 
the industry’s financial results are 
determined by “a myriad of factors”.

Preferred Reading

75%
Most people prefer to read 
a magazine in a printed 
version even if they can 
get the same information 
online, a Deloitte Media 
Survey shows.

Nearly three-quarters of the 2,200 
individuals of all ages in the US 
preferred print.

They also said they pay more 
attention to print advertising then 
online advertising.

The Gen X sector found online ads 
more intrusive (79 per cent) than 
Baby Boomers (72 per cent).

So while the internet is increasingly 
popular, traditional media such as TV, 
magazines and books (including journals), 
remains ”deeply engaging” to all generations, 
the survey reports. 

“The industry is 
headed for one of 
its best underwriting 
performances in 
the past eighty 
years, predicts the 
Insurance Information 
Institute (III).”

Good training and 
development along 
with interesting and 
challenging work top 
the list for today’s 
tertiary students’ 
demands for their 
future employment, 
according to a recent 
Graduate Careers 
Australia study.

Ninety-five per cent agreed with 
the importance of “good training 
opportunities and developing 
new skills” as well as “work that is 
interesting and challenging”.
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